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Fresh Mushroom Sales Review; 4 and 52 w.e. 11.2.2025
The Quad-Week in Review
· [bookmark: _Hlk214951219]The U.S. federal government shutdown lasted the full month of October into November, pressuring household income in regions with heavy federal employment and leading to disruptions in SNAP payments. 
· The shutdown weighed on consumer sentiment. The University of Michigan Index of Consumer Sentiment dropped 6.2% month-over-month in early November to 50.4, with the shutdown and inflation cited as key drivers. The decline was seen across age, income and political affiliation.
· Foodservice trips declined by 2% year-over-year. The broader industry showed signs of softness, with even the previously resilient fast casual segment experiencing declines.
· The shutdown did not have a substantial downward impact on retail food and beverage volume sales in October. Total retail food and beverage volume declined slightly in October but has been on a flat-to-down trajectory for months as persistent headwinds, including low consumer confidence, tight economic conditions and job concerns weigh on demand. Unit sales were down 0.5% YOY in September and 0.2% in October.
· The produce department ramped up promotions, with 31% of dollars being merchandised. Fruit pounds gained 2.4% while vegetable pound growth was up slightly but heavily impacted by pumpkins. 

Fresh Mushroom Dollars, Units and Volume Performance
Fresh mushrooms generated $107.6 million during the four-week period. This was down 4.2% year-over-year, with very similar declines for volume. Units dropped a little more, pointing to consumers opting for larger pack sizes this quad week. 


	Fresh mushrooms
	4 weeks ending 11/2/2025
	Vs. 
YA
	Vs. 
3YA
	Latest 52 w.e. 11/2/2025
	Vs. 
YA
	Vs. 
3YA

	Dollars
	$107.6M
	-4.2%
	-8.8%
	$1.449B
	-5.1%
	-7.4%

	Units
	35.3M
	-5.1%
	-10.6%
	485.0M
	-3.9%
	-9.4%

	Volume (pounds)
	23.7M
	-4.0%
	-8.9%
	324.4M
	-3.4%
	-8.5%


Source: Circana, Integrated Fresh, MULO+, YTD and 4 weeks ending 11/2/2025
	
Performance by Type
All varieties experienced year-on-year dollar declines, but the rates of decline varied from -9.9% for portabella mushrooms to -2.0% for crimini. Both crimini and specialty mushroom volume sales came very close to year-ago levels.

	[bookmark: _Hlk97115006]4 weeks ending 11/2/2025
	Dollars
	Dollar share
	$ sales vs. YA
	$ sales vs. 3YA
	Volume (lbs)
	Lbs
share
	Lbs 
vs. YA
	Lbs vs. 3YA

	Total fresh mushrooms
	$107.6M
	100.0%
	-4.2%
	-8.8%
	23.7M
	100.0%
	-4.0%
	-8.9%

	White mushrooms
	$51.9M
	48.2%
	-5.3%
	-13.0%
	13.0M
	54.7%
	-5.9%
	-13.4%

	Crimini mushrooms
	$39.4M
	36.6%
	-2.0%
	-6.1%
	8.7M
	36.7%
	-0.3%
	-2.2%

	Portabella mushrooms
	$7.0M
	6.5%
	-8.9%
	-18.9%
	1.4M
	5.7%
	-8.9%
	-15.3%

	Specialty mushrooms
	$9.3M
	8.6%
	-4.0%
	+20.2%
	0.7M
	2.9%
	-0.4%
	+22.1%


Source: Circana, Integrated Fresh, MULO+, 4 weeks ending 11/2/2025


Forecast/Historical Trendline
Quad-week 11 delivered the anticipated growth in pounds when compared to the prior four-week period. The increase was a little higher than last year’s. Quad week 12 typically brings further growth with Thanksgiving delivering a boost to the category. 

	Pound growth rates versus PRIOR PERIOD
	Quad week 1
	Quad week 2
	Quad week 3
	Quad week 4
	Quad week 5
	Quad week 6
	Quad week 7
	Quad week 8
	Quad week 9
	Quad week 10
	Quad week 11
	Quad week 12
	Quad week 13

	2017
	2.0%
	-1.5%
	-2.6%
	-1.8%
	-3.2%
	-3.5%
	-3.6%
	-2.0%
	1.0%
	1.5%
	1.4%
	7.9%
	7.3%

	2018
	1.1%
	-3.3%
	-0.9%
	-3.2%
	-1.9%
	-3.8%
	-3.4%
	-2.0%
	2.9%
	1.7%
	0.4%
	9.4%
	4.1%

	2019
	6.6%
	-4.4%
	-2.9%
	-1.1%
	-2.9%
	-3.1%
	-3.9%
	-2.4%
	3.4%
	0.9%
	0.4%
	8.1%
	4.6%

	2020
	3.1%
	-1.9%
	12.5%
	5.0%
	2.1%
	-8.3%
	-3.9%
	-2.9%
	-1.0%
	0.3%
	2.6%
	4.8%
	4.0%

	2021
	5.2%
	-5.5%
	-4.6%
	-0.7%
	-4.3%
	-3.6%
	-5.8%
	-0.8%
	2.1%
	-0.3%
	2.5%
	5.3%
	2.6%

	2022
	3.4%
	-4.7%
	-2.6%
	-3.0%
	-3.1%
	-4.3%
	-3.3%
	-1.2%
	1.0%
	0.7%
	3.7%
	8.0%
	1.5%

	2023
	2.5%
	-4.1%
	-1.9%
	-1.1%
	-2.0%
	-4.2%
	-4.0%
	-1.8%
	0.8%
	1.9%
	2.6%
	9.1%
	0.8%

	2024
	1.0%
	-3.2%
	-1.9%
	-0.7%
	-4.0%
	-3.6%
	-4.1%
	-0.6%
	2.9%
	0.7%
	1.3%
	10.9%
	-1.5%

	2025
	3.7%
	-4.7%
	-3.1%
	-0.7%
	-5.5%
	-1.3%
	-4.3%
	-1.8% 
	3.0%
	0.7%
	2.0%
	
	



Source: Circana, Integrated Fresh, MULO+, quad weeks 2017-2025

Inflation and Promotions
Mushroom prices increased by about 0.9% over the past four weeks with the 52-week price per unit down by about 1%. 

	Fresh mushrooms
	4 w.e. 11/2/2025
	Vs.
 YA
	Vs. 
2YA
	Latest 52 w.e. 11/2/2025
	Vs.
 YA
	Vs. 
2YA

	Price/unit
	$3.05
	+0.9%
	+3.0%
	$2.99
	-1.2%
	-0.4%

	Price/volume
	$4.54
	-0.3%
	+1.0%
	$4.47
	-1.7%
	-1.0%



During the latest four weeks, 14.5% of fresh mushroom dollars were promoted, among the lowest shares seen all year. 

	Fresh mushrooms
	4 w.e. 11/2/2025
	Vs. YA
	Latest 52 w.e. 11/2/2025
	Vs. YA

	Share of dollars sold on promotion
	14.5%
	-28.2%
	17.9%
	-0.3%


Source: Circana, Integrated Fresh, MULO+, YTD and 4 weeks ending 11/2/2025
$M
+%

Additional Observations
· Package size: 8-ounce packages generated $ 695.3 million in the past year, a decrease of 4.6% versus year-ago levels. 24-ounce packages grew dollar, unit and pound sales versus last year, whereas 16-ounce packages had a below-average performance. This dynamic is, in part, driven by distribution growth for 24-ounce packages and distribution declines for 16-ounce.
· Organic vs. conventional: Organic mushrooms generated $24.4 million in sales over the quad-week period. Like conventional, organic mushrooms experienced dollar, unit and volume declines. 
· Value added: Value-added mushrooms represented $43.8 million in sales during the quad week. Whole mushrooms outperformed in the shorter- and longer-time periods. 
· Preparation: Within value added, sliced mushroom sales generated $38.1 million in sales during the quad week. This reflects a decline of 5.9% year-on-year. Stuffed mushroom sales reached $1.9 million, which was down 5.5%. 

Source: Circana, Integrated Fresh, MULO+, 4 or 52 weeks ending 11/2/2025 

Questions?
For more information, contact the Mushroom Council: info@mushroomcouncil.org. 
Total food and beverages at retail

Dollars vs. YA	
YTD	Q3	September	October	3.6999999999999998E-2	0.03	0.02	0.02	Units vs. YA	
YTD	Q3	September	October	7.0000000000000001E-3	0	-5.0000000000000001E-3	-2E-3	
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